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| Rationale

| Primary Concept

The concept behind the final logo developed from the theme of conflict, conflict arose as a
theme from brainstorming recurring elements to my experiences and the way | view life
holistically.

Everybody faces conflicts of one kind or another, whether it is conflicting ideas, desires, wishes
or personal conflicts with another person. The world itself is full of conflict that resonates within
societies in different formats.

The final design is symbolic that time can remediate any previous conflicts that may be cause for
regret, a seamless flow that heals and resolves with smooth edges symbolised in the final design.

| Elimination

Eliminating the other logos delves from a desire to emphasise elegance and sophistication to
encourage a professional appeal to prospective clients.

The final logo carries the eye from the top to the bottom through a smooth and natural transition,
other designs of the logo carried the eye a little more restrictively as they did not have a slope
and were less perpendicular.

Other final logo designs generated from the themes Harmony and Travel are less well
constructed, as they do not carry the eye in a particular direction.

Travel for instance restricted the viewer from following a line of direction from the point at
which the top crescent ends, and for Harmony the circular motion of lines entraps the viewer’ s
ability to explore outside of the logo.

The development of the final logo consisted of a decision making process of whether to have
circular elements at the bottom of the design or something more cohesive, the circular elements
were eliminated because they did not compliment the design of the main focal point graphic and
limited the culmination of a singular graphic.

Inspiration stems from the constructive elements of an eye, originally deriving from the
development of two deer colliding in a conflict of territory with their eyes facing downward to
focus their strength.

As the process continued this inspiration began evolving into the idea that the eye consistently
provides a smooth visual transition, the logo is designed to replicate this. Metaphorically
represented could be a feather that caresses flowingly through the air, or a leaf that allows
water to drop seamlessly to the ground.

| Colour

Colour formats should be restricted to analogous format only; this is to ensure balance and
cohesiveness in compliment to the symbolism of the logo. Any other format such as
complimentary or split complimentary will distort the viewer’ s flow of eye direction.

The solidifying upper element of the graphic with a darker shade of colour should be maintained
as weighting and the concept of the minds ability to recognise gravitational pull is utilised in the
design, the lighter shaded element draws the eye lower less obtrusively as the darker colour
emphasises weight and support; alleviating the viewers need to feel they should lift their eye.
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letterhead for client at 70%

ABN:12 345 678 910

Client Sign-off:

Date:
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letterhead for printer at /0%

ABN:12 345 678 910
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Purchase Order:

Josiah Duncan
Graphic Designer Inc.
//452 Punt Road, South Yarra
07/7/10/15
Hero Print
122 BEuston Road, Alexandria, NSw 2015

Attention: Hero Print

Thisisa purchase order for the printing of the Project Brief |
Letterhead as per your guote number 5/65 090. Following are
the details of the job:

Project Name - Letterhead

Colour: Front/CMYK

Stock: Bond/90GSM

Size: A4 297x210mm

Quantity: 1000

Cost: $184 inc. Delivery

Delivery date: 21/10/15

Delivery instructions: Deliver to //452 Punt Rd, South Yarra VIC,
3141 - Please refer to building management if [ am unavailable
Specialty: No folding or die cutting required

Software used: Adobe Illustrator CC 2015

All artwork has been provided with trimm marks and bleed. All text
has been outlined. If you have any guestions please contact me
on: 04677543525

Yours sincerely,
9&@% Dncan

Josiah Duncan

85



	Development & Refinement Travel
	Idea Exploration, Development & Refinement 2-1
	Idea Exploration, Development & Refinement 2-2
	Idea Exploration, Development & Refinement 2-3
	Idea Exploration, Development & Refinement 2-4
	Idea Exploration, Development & Refinement 2-5
	Idea Exploration, Development & Refinement 2-6
	Idea Exploration, Development & Refinement 2-7
	Idea Exploration, Development & Refinement 2-8
	Idea Exploration, Development & Refinement 2-9
	Idea Exploration, Development & Refinement 2-10
	Idea Exploration, Development & Refinement 2

	Project Brief 1 - Identity
	Idea Exploration, Development & Refinement-1
	Idea Exploration, Development & Refinement-2
	Idea Exploration, Development & Refinement-3
	Idea Exploration, Development & Refinement-4
	Idea Exploration, Development & Refinement-5
	Idea Exploration, Development & Refinement-6
	Idea Exploration, Development & Refinement-7
	Idea Exploration, Development & Refinement-8
	Idea Exploration, Development & Refinement-9
	Idea Exploration, Development & Refinement-10
	Idea Exploration, Development & Refinement-11
	Idea Exploration, Development & Refinement-12
	Idea Exploration, Development & Refinement-13
	Idea Exploration, Development & Refinement-14
	Idea Exploration, Development & Refinement-15
	Idea Exploration, Development & Refinement-16
	Idea Exploration, Development & Refinement-17
	Idea Exploration, Development & Refinement-18
	Idea Exploration, Development & Refinement-19
	Idea Exploration, Development & Refinement-20
	Idea Exploration, Development & Refinement-21
	Idea Exploration, Development & Refinement-22
	Idea Exploration, Development & Refinement




