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Company Overview; 
 

Lion; 
Lion is a food and beverage company with an extensive manufacturing structure focused on marketing premium 
brands in the dairy, juice, beer, soy, fine wine, spirits, alcohol ready to drinks and non-alcoholic beverages. 
 
They operate across Australasia, and employ more than 7,000 people in Australia & New Zealand. 
 
Found in 1840, they are over 175 years old and at the present time, although their logo represents their history. It 
does not reflect their current mission and vision, and needs to broaden and extend upon the sole purpose as a 
business. 
 
Other negative aspects of the logo include its pixel ratio; the logo has not been digitally edited to truly be captured 
in modern high definition display. 
 
Current Logo; 
 

 
 
Reasoning behind the logo; 
Richard Seccombe, a pioneer brewer who founded the ‘Great Northern Brewery’ at Khyber Pass in Western Australia, 
chooses to use the lion from his family crest as its logo, assumedly for sentimental purposes. 
 
Their Mission; 
To extend their leadership in their alcohol businesses and reinvigorate their beer markets; transform their dairy and 
juice businesses, champion the nutritional credentials of their portfolio and build their presence in high value 
categories in targeted Asian markets. 
 
Their Vision; 
“Our core purpose is to enrich our world everyday by championing sociability and helping people to live well.” 
 
Their Brands; 
 

 
 
Annual Net Profit; $5 Billion 
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Design Research & Idea Generation; 
 

Choosing to stay with the lion as a symbol; 
It is unlikely the company would opt for a complete rebranding of their organisation due to its extensive and rich 
history, the lion should stay as part of their branded presence as it symbolizes and represents their longevity. 
 
The design of the logo should be modernised to align with their mission & vision statements, to ‘Transform and 
champion their business divisions’ this underlines a sense of desire to innovate and lead the Food & Beveridge 
industry to an exceptional level. 
 
Preliminary Internet Search determining symbolic meaning associated with the Lion; 

• Wisdom 
• Power 
• Royalty 

 
Colour Palettes associated with ‘Wisdom, power and royalty’, according to COLOURlovers; 

1.  2.   

3.   4.   

5.  6.  
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Determining the right colour palette; 
Survey: 
https://www.surveymonkey.com/s/JTV7YPG 
 
50 survey respondents in total. 
 
Survey respondents were asked which of the above colour palettes they most associated with the underlying 
objectives stated in the clients mission and vision; ‘To innovate and champion’.  
 
75% of respondents stated Number 6 as the option they consider most in line with the above 
stated mission and vision, 20% stated option 1 and 5% option 4. 
 
In line with these survey responses the underlining theme of colour palette used in the final design should be 
consistent with the colour theme. 
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Design Elements; 
 
Key words outlined in Mission & Vision statement; Enrich, Champion, Innovate 
 
According to J6Design Australia, a design element associated with enriching the feel of a logo or brand is Texture, 
while Line & Balance emulate championship and Space & Value emulate innovation; these principles should be 
considered when designing the new logo. 
 
 
Texture; 
 

 
 
Line & Balance; 
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Value & Space; 
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Fonts Associated with innovation, championship and enrich; 
Research based on words synonymous these as well: 

• Augment 
• Cultivate 
• Super 
• Unbeaten 
• Undefeated 

• Invent 
• Unveil 
• Launch 
• Establish 
• Develop 

 
Fonts sourced from Font Squirrel & DaFont; 
 

 

 
 

Avenir Book; avenir book allows for even balance and chemistry 

between letters. 
 
The type has won citywide awards in Europe, including the branding of 
the City of Amsterdam by design bureau Eden Design & Communication.  
 
It is becoming a widely used font, with organisations such as Apple, the Hofmann Group, and Americana Honda 
Group & Eurovision Song Concert; this suggests the font is comfortable and engaging with readers and general 
consumers; emphasising trust in brands because of consistency and familiarity.  
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Brainstorming; Logo 
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Business Card; 
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Web Advert; 
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Create Visual Design Components - Assessment 2, Create Corporate Identity 

Web Banner; 
 
The companies industry has an extensive range of food and beverage brands, their overall philosophy to ‘Enrich our 
world everyday by championing sociability and helping people to live well’ has an underlining theme of fruition, 
growth and sustenance. 
 
The underlining theme brings to mind concepts of natural wellbeing, fruition and health. 
 
The following image arose in a preliminary Internet search in relation to these themes, along with terms coined such 
as ‘Historically’ and ‘Heritage’ in relation to the businesses long heritage and current branding. 
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Logo; 
 

Considering the company’s desire to maintain its heritage logo and expand into Asian markets, the following images 
should be maintained and integrated: 

 

 
 
 

‘Cultural Guardian’ lions, in historical Asian culture represent protection and are still used to guard entrances to 
temples and restaurants to this day. 
 
Considering the company’s desire to expand into Asian markets, a symbol familiar to Asian culture that signifies trust 
will under assumption amplify opportunity to gain consumer trust on an unconscious level, bettering their chances at 
increasing clientele. 
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Final Concept; 
 

Based on these findings, the most relevant and aesthetic appealing approach to really capture the company’s 
innovative and expansive company mission and vision; whilst a method of integrating the company’s strong heritage 
and industry dominance, should demonstrate formation, line, movement and texture. The following images will be 

utilized to capture the underlining theme. 
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Design Process & Experimentation with Ideas; 
 

 

 
 

Discussion; 
The concept behind the wine glass on a business card came from a creative process called phenomenology 
experimentation, the process requires the experimenter to consider their personal experiences engaging with the 
topic relative to the theme being explored. 
 
The idea of being handed a business card by somebody who works within an industry that specializes in food and 
beverages evokes the concept of being handed a drink; when engaging with clientele the employee of Lion can tell 
the potential customer or client: “Would you like a drink”, and literally hand them a business card with a drink on it; 
humorous, unique and an engaging way to build rapport. 
 
The correct balance, levels of colour and texture are all experimented and utilized during the design process, the 
final products demonstrate the perfect chemistry of balance and represents a slick method of design that coincides 
with an innovative and expansive business model. 
 
The Business card appears similar to a trophy, beckoning an unconscious response to ‘Champion’, with the 
organisations brands outlined down the bottom to demonstrate passion and unification, while the simplicity of the 
map takes away the clutter and makes the location of the business clear and easy to understand. 
 
The web advert is designed based on the research conducted, simulating the colour palette chosen by survey 
respondents, with a slight elegant emphasis on the industry the organisation operates in with the image of food 
produce in the background. 
 
Hierarchy of information on the Advert means the first thing after the appealing image readers will see is the location, 
website and address. 
 
The formation of the Map being inline with the rockmelon in the background insinuates consistency, which coincides 
emotionally with trust. Engaging the reader in an aesthetic manner that can be understood on a humanistic level. 
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The final product; Logo 
 

 
 

The final design of the logo is drawn from extensive research that delves into the company’s history and culture, the 
new logo is designed to represent who the organisation was, is and will be. 
 
The unique innovative font ‘Innovation’ is representative of modern design and industrial evolution, the emotional 
response should instigate a longing to look into the future, while the elegant gold backdrop encapsulates mystery 
and the unknown, further insinuating a leap into the future or ‘the unknown’, while also linking back to the original 
logo and a historical background as gold is commonly seen in historical images, paintings and texts. 
 
The face of the lion represents the mystical Lion spoken of in Asian culture.  
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The final product; Business Card

 
The choice to make the logo white on the business card is for printing reasons, so that the ink does not 
become blotchy and the pixels dismantled. The white keeps it clean and focuses the reader’s attention to 
what is most important in the design.
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The final product; Web Advert 
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